Tasteful Living!

O

samlio

Tasteful Living!

S a m I ig 429-848 7| AIEA| HYE 1253-5 Tel. 031-496-2114 Fax 031-496-2276
r (429-848) 1253-5 Jeongwang-dong Siheung-si, Gyeonggi-do Tel.031-496-2114 Fax.031-496-2276

Tasteful Living! www.samlipgf.co.kr




AT At e A
$2)9] 418515 o] ol ek HlEA]

B ATRLS o) A AEAY
P A=A S DB o) s A
2 BSIAIZ 7| O F ORI TH 722l 5, 9R, < 235 U
shafol =, ALESHHAY Sof AEpH
239 0|2 S A ANROR AZske] A
AAIQ) BEoA) FRE Zi 270 A7),
Z2¥ FYPAB/1A0 EoRh Y0 oREThe HAE XA 4N

NAIRIS] &
0| =

Enticing the world’s taste,
Samlip is heading out to be the globamd COr]

Samlip’s history is the history of Korea’s bakery industry as Samlip has lead Korea’s food culture. Samlip has constan
explored new food markets through constant research and development and has attracted many customers wi
istinguished services. We did not settle with the existing bread, noodle, snack, and ice
iness in various restaurants, franchises, and food safety projects. In addition
' 0 attract the taste of the world. The be
ssion is to become the global
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1945, 10  MZSW MojE L) Born with the Korean Independence
1959, 03 AEMHKTFASIME ASHEA : 19 4 5

1961, 10 ARIAR RITFEAIZ ASHZHIANS, B J1A) n 1= )

1967. 09 TET IRIZS A 679 20) AT EF Samlip, the company of history and
1968. 06 AMTAE SUFAFKZ 45 HE tradition

1969. 04 2T 712I8S 4t 672201 MAIZ EF

1975. 04 7|43

1976. 04 HnR Y &S IS5t Ol0IRf-Ht Mk A[E

1978 11 IFA FFSYHX| MRS 1220 x5 &3 715

1980. 06 GCiEORA =Qlof ME HE0l= HY

1986. 05 86, 88 S ¥ 70|32 SEYH=E MF

1987. 04  ALHMM

1988. 03 22t CCFRESLANDAIR} M H 7|EHF HEAEO|ATZ it
1989, 01 ST &S 715

1989. 03 UE SX[MH(EF)2t BEL, Hlo|H2| A

1990. 01 ARRH 3 FafatH *o"’.\_*
1993. 08 &= ASHU MSE 7
1995. 01 HEAMSSUFRIM FME G FZ 458
1996. 10  SiEHl HEAME FetSAL Bt Al

1997. 03 (FIEUGFUM (FelMEc2 45 HY

J

1945. 10 Confectionery plant Sangmidang established

1961. 10 Became Samlip Industrial Confectionery Corporation (began
producingbiscuits and breads)

1967. 09 Established a new plant at San 67-2 Garibong-dong Guro-gu, Seoul

1968. 06 Became Samlip Food Industry Co., Ltd.

1975. 04 Corporate disclosure

1976. 04 Completed and began operating ice cream plant; Icha-Bar launched

1978. 11 Completed and began operating Cheongju Plant at Cheongju
IndustrialComplex 2 Block 1

1980. 06 Changed symbol mark with DECOMAS

1986. 05 Selected as the official bread and cake supplier for the 86/88 Olympics

1987. 04 Began producing snacks

1988. 03 Made brand and technology partnership with CC FRIESLAND and began A 6097 4% A7} 7|8 v o2 A28 HIlel A4S A50H
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producing Formost Ice Cream

1999, 10  ISO 9001 EXAIAH QIxslS 1985, 01 Combleted and b i Dacau Plant HACCP =¢8], 32AAE] 13535 53 AT AT E 54
2003. 05 AHE7|ORROIMIAIR} 7|&XIF ' ompreted and began aperating ~laegu Tan _ = = -
2003 08 BIEHM DIo|EIR A 1990. 01 Began producing Shao Noodle and Chinese Ramen WARESE S| A Zo A Q] T FFAFE A ARttt AFESU o)
. oo o o =
1993. 08 Completed a new plant at Sihwa Industrial Complex in Gyeonggi-do _ =
2 A2" =9 o 5 3 S =
005. 01 ERP A = 1995. 01 Samlip Food Industry Co., Ltd. became Samlip G.F. Co., Ltd. ZOAR}E] }‘\:]'-%1' QHHO]—OI'L}EE E"OH%\E] /\] _'—E1 X] 7]]-X]

2005. 01 SrFEMAIE MEE0F AHIXL e 4

2005, 05 AR=7|EE| 7FALR] AlA| 1996. 10 Slgne:’d10|nt investment agreement w.|th Harbin Samlip Food Inc. %%} %\411__: CH:II7HHE]'31]‘ ﬁ\_l:l]X]— _;J(_/\]_% °H _]‘714 _4 H:]Q»H \:}11-01] _l?!_%—é—],%
2005 06  O|ZbAME CHSIDIR T SaHs ChAr AAr 1997. 03 Samlip G.F. Co., Ltd. changed to Samlip Foods Co. Ltd. o Lo [ .
2005 08 g—;i;w ol A e S A2 1999. 10  Obtained ISO 9001 Quality System Certificate M2 AN =8 AT SHekE 8] skl sy,
. SETSAI 25 . . . . o
2005, 09 AIZSl 247t A 2003. 05 Technical coorporatlon with Sanukimaruitsi of Japan oFo 2 AR A1E L rloksl AlZ Hok 40 md A2y}
2006, 01 AMEOK M2t Bio 21(3 BRS) Ol 2003. 08 Honorary Chairman Heo, Chang Sung passed away . - . N
. el = L, =) = =) —Z. = 3T
e 03 A ek e st 2005. 01 Introduced ERP ystem A3l sfe) &S B I FTAETIQ0R A AL FEEYYL,
’ - - 2005. 01 Received Consumer Awards from Korean Economic Newspaper Food
2006. 09 HACCP QIE(®@Zal0l ZHEZ) Divicion 7 o2 o] g of g A FEfE-YTh
2005. 06 Migam Sandwich Bread won Korean Premium Brand Awards
2005. 08 Established Qingdo Sangli Food Inc.in China
2005. 09 Selected for outstanding labor-management culture Wlth truSt and paSSIOn, Samhp Wlll lead
2006. 01 Acquired Bio 21 (presently B&S), the food safety company f 1 f . I
2006. 03 Launched premium rice cake franchise ‘Bizeun’ the new World 0) g]-Oba OOd buSlneSS-

2006. 09 Obtained HACCP Certificate (Korea's first in rice cakes)

Our mission for the last half a century has been contributing to the public interest and happiness and
providing only the "Healthy Food . Based on the last 60 years of accumulated experience and technology,
we have achieved new changes and innovation. We have introduced HACCP and mutual cooperation
system for strict sanitation control to settle as Korea’s leading food producer. From the time when a piece of
W20 Samlip Hot Bread made us happy until today, we have been committed to constant research and
development and customer surveys in order to develop new products that satisfy our new taste and
maximize customer satisfaction. Samlip Foods promises to become the global food corporation by creating
various profit models and exploring overseas markets. We appreciate your love and support.

mEolAb A é%
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Taste of Tasty _ Red +
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Thousands of various tastes!

Isn’t there something fresher and softer? Can’t this be crunchier?
As your bright smile is our goal and hope, Samlip Foods have walked down this path for the last 60 years in search of the most

attractive taste for customers’ mouths, noses, and eyes. Experience the taste that satisfies everyone or that targets the young
generation. Our tastes livens your passion and makes strong impressions.
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Samlip’s reach toward the best never stops!

Samlip Foods’ power is endless challenge! Our research and development focuses on freshness that preserves the taste and
nutrients of raw materials and finding the tastes customers want, innovative and systemic production lines that make perfection
for each and every step of process, and innovative challenges for faster ordering and delivery system. Samlip Foods’ pride is the
challenge to provide our customers with only the best and our professional touches.
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Taste of Fun _ Yellow +

You are invited to the world of Fun & Fun pleasure!

Enjoy the fun and pleasure of Samlip Foods!

Have fun with your old-time buddies, share your love with your loved ones, or enjoy a little break to recharge yourself. Any
moment of pleasure and happiness is completed by the fun of Samlip’s products!

Samlip Foods’ has various ideas, including character products, mini lotto, and stickers, to offer you dreams, hopes, and happiness.
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‘We’ are the core of Samlip!

We specialize in different fields - bread, noodles, restaurants, snacks, ice cream, and food safety - but we are one under the name
of Samlip. We are the people who are dedicated to creating healthy eating habits and proud to be members of Samlip. The people
of Samlip are happy because they work together and work together to make greater synergies in Korea’s food culture.
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Samlip lives in between men and nature!

Samlip Foods, the link between men and nature, presents helpful and healthy foods for your wellbeing.
Samlip Foods carefully selects HQ (Health & Quality) products among many outstanding products that pass our strict evaluation
of taste, ingredients, and consumer preference to assist you with healthier eating. HQ products offer richer tastes with fresher and

safer ingredients and satisfy your desire for both nutrition and taste.
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Our customers taste trust and faith!

Good foods are fresh, tasty, and nutritionally enhanced. However, Samlip Foods does not forget to put trust and faith as its
priority values. We hope that our customers can have trust in our love and devotion which we put in each of the foods they eat.
Each product of Samlip is worthy of earning customer’s trust.
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PARIS CROISSANT

DUNKIN’
{

PARIS A\BAGUETTE

HESHAAZ B=0] 7H= 71 SPCV
A AE GQl= Global SPC BeltE TFSO{ZiUTH

We bake goodness! StQl= i ALL|
1972 BH2 MHIAIZ ZoY) MEl 19881 S Z|cho] 2
199941 78 HAZAE| FIZ EA|, 6740l 1280] SOIME 5

World class company, World best partnership
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Representing Joyful Food & Culture! H|ZZ 2|0t
1985\ Alled Domecq 1| BAHEA{Z A7) ~Zajn|d 0folAZ2lo| tHHA HHAZIBIIAS] : 7107H0] HQIES e, RS0 AIRESE 65%2 1912 SA|

World Class Donut & Coffeel HZIELH=
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SPC makes the world of happiness.
Today, SPC makes Global SPC Belt worldwide!

We bake goodness! SHANY - 1972 Korea Sunbeam Foods Industry Co,, Ltd. established - 1988 Completed Patinii Plant, Korea’s
greatest Lanham system - July 1999 Launched Pokemon products. Recorded 50,000 boxes of sale a day insix months

World class company, World best partnership! PARIS CROISSANT - Manages original French bakery franchise
system - Recorded top sales, top sales increment, most number of stores, top recognition, and best image in 1997 in the bakery industry -
Brands: Original European Bakery Paris Baguette; Sandwich Shop Tamati

Representing Joyful Food & Culturel BR KOREA - Established a joint investment company with Allied Domecq in
1985 - Baskin Robbins 31, the leading brand of premium ice cream: top ice cream brand with 710 locations and 65% market share

World Class Donut & Coffeel DUNKIN DONUTS - Maintains over 90% dominating market share in donuts industry and
currently has about 320 locations. This is the unchanging belief of Samlip that protects us from any hardships.

Make your smile! Make your happy!
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The 60-year tradition and pride of Samlip is built on our trust of customers. The
rectangular points on ‘i’ and ‘p’ symbolizes mutual consideration of Samlip
members and our trust of customers. The multiple color circles symbolize Samlip’s
changes and innovation. Red stands for taste, purple for professionalism, yellow
for fun, pink for energy, green for health, and blue for trust. All together, it
symbolizes Samlip’s will to create and diverse food culture and promise to deliver
happiness and pleasure.



